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Abstract  
 
The latest inseparable instrument from a human life is now fast becoming a marketer’s 
dream come true. Mobile phones have untold riches in store for all organizations as they 
are the most individualized media available currently, and yet they are omnipresent. 
After the introduction of internet in our lives as a widespread medium of marketing, this 
is only the next media to be born. The report explains mobiles as a medium of 
marketing in the first section and analyses its future in the Indian context followed by a 
primary survey in the second section of the report. 
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